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Marketing Updates



NEW Visitors Guide

See the guide:

https://visitelizabethcity.com/Visitors-Guide

Out-of-market distribution-
• Hampton Roads, VA
• Outer Banks
• Raleigh-Durham 
• NC and Regional Welcome Centers
• Personal Fulfillment

https://visitelizabethcity.com/Visitors-Guide


WRAL Branded Content

• Renowned Elizabeth City Ghost Walk Goes Virtual This Halloween

• A Foodie’s Guide to Elizabeth City

• For Elizabeth City, It's the Most Wonderful Time of Year

• Elizabeth City is Home to Three Institutions of Higher Education

• Celebrating Elizabeth City’s Rich Black History 

Launch date: October 9, 2020



U.S. Travel: “Let’s Go There” Sept. 7 – Jan. 29

• Industry-wide effort

• Goal: to reignite America’s sense of 
wanderlust and inspire travel when 
appropriate by making plans now

• Starts with 
#TravelConfidently campaign 



Photoshoot: October 7-9

• Photographer, Sam Dean

• Goals

o Increase diversity

o Show health and safety

o Outdoors, dining, minimal 
crowds



COVID-19 & 
the State of the Travel Industry



Since the 
beginning of 
March, the COVID-
19 pandemic has 
resulted in nearly 
$341 billion in 
losses for the U.S. 
travel economy 

“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. August 20, 2020. 



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. July 16, 2020. 

Weekly travel spending measured 44% below its prior year 

levels, the best mark seen since the week ending March 14th. 



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. August 20, 2020. 

North Carolina Weekly Travel Spending



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. August 20, 2020. 
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“Coronavirus Travel Sentiment Index”. Destination Analysts. August 23, 2020.

➢ Nearly one in five feel the pandemic will be resolved 

before the conclusion of 2020 (19.2%).  





Sending time with 

loved ones is 

paramount, travelers 

also look to be 

prioritizing enjoying 

nature and avoiding 

crowds. 

“Coronavirus Travel Sentiment Index”. Destination Analysts. August 23, 2020.



“Coronavirus Travel Sentiment Index”. Destination Analysts. August 23, 2020.



Those who haven’t dined 

in a restaurant lately cite 

general coronavirus safety 

concerns, including social 

distancing, and thus 

feeling takeout continues 

to be safer. 



“Travel Sentiment Study”. Longwoods International. August 18, 2020. 



“Travel Sentiment Study”. Longwoods International. August 18, 2020. 



“Travel Sentiment Study”. Longwoods International. August 18, 2020. 
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Month To Date – JuJy2020

Occupancy 63.6% -9.4% 
from     

July ’19

60.4% .7% 40.5% -27.4% 64.2% -22.9% 80.6% .5% 63.4% -11.1%

ADR $94.35 -9.7% $83.35 -7.3% $76.36 -0.7% $102.41 -16.6% $261.04 4.4% $88.16 -13.3%

RevPAR $60.05 -18.2% $50.32 -6.7% $30.93 -27.9% $65.78 -35.7% $210.40 4.8% $55.86 -22.9%

Year to Date – July, 2020

Occupancy 47.7% -25.0% 48.1% -24.1% 31.4% -41.3% 57.5% -29.0% 45.0% -27.42% 45.7% -26.8%

ADR $84.39 -7.7% $81.58 -7.0% $73.08 -6.6% $97.74 -13.7% $181.88 2.6% $81.77 -12.9%

RevPAR $40.22 -30.8% $39.27 -29.4% $22.95 -45.2% $56.21 -33.8% $81.90 -25.5% $37.37 -36.2%

EC Region includes: 7 out of 7 properties; total rooms: 541/541

Goldsboro includes: 10 out of 15 properties; total rooms: 915/1127

Beaufort County includes:  6 out of 9 properties; total rooms: 413/548

2020 Smith Travel Research Report Measures

Northeast Region includes: Beaufort, Bertie, Camden, Chowan, Currituck, Dare, Edgecombe, Gates, Halifax, 
Hertford, Hyde, Martin, Nash, Northampton, Pasquotank, Perquimans, Pitt, Tyrrell, Washington, Wilson 

New Bern includes:  7 out of 8 properties; total rooms: 636/701

Middle OBX includes:  5 out of 17 properties;  total rooms: 611/1095; (Kitty Hawk, Duck, Nags Head)

Suffolk, VA includes:  9/12 properties; total rooms: 835/990

ADR= Average Daily Rate
RevPAR= Revenue Per Available Room
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Month 2019 2020 monthly loss
percentage 

loss

March $56,692 $37,179 -$19,513 -34.4%

April $62,575 $26,156 -$36,419 -58.2%

May $67,664 $39,719 -$27,945 -41.3%

June $81,627 $63,570 -$18,058 -22.1%

July $83,093 $68,789 -$14,303 -17.2%

Occupancy Tax Collections YOY Monthly Comparison

-116,238

-33.1

Total Occ Tax Loss, March-July 2020



Old Business



New Business



July 23, 2020

August 27, 2020

September 24, 2020

October 22, 2020

November – no meeting

December – December 3 or December 10

January 28, 2021

February 25, 2021 

March 25, 2021 

April 22, 2021 

May 27, 2021 

June 24, 2021

EC-PC

Tourism 
Development 

Authority 

2020-2021

Meeting Schedule



Rules of Procedure
1.3 The DMO shall follow an approved Board/governance 
policy.

The organization should maintain a current written document 
specifying policies and procedures related to board/governance 
responsibilities.

Communication Plan
11.1 The DMO has a documented communications 
strategy. 

This plan may be a separate part of the annual marketing plan 
dealing with Public Relations and Communications to internal 
staff, media and community and industry stakeholders.











Marketing Grant Applications and Committee Recommendations

Advertise and drive traffic to a series of 
10 significant performing art events 
October 2020 to September 2021

Request: $7500

Promote and raise awareness of the 3-day 
premiere event, the North Carolina Potato 
Festival. May 14-16, 2021.

Request: $5000




